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ABSTRACT

The problems in the marketing communication arise due to services given to consumers, to
inconvenience in transportation service, and to uncertain waiting time. With regard to the online
business advertisement practiced by the Go-Jek Online transport services, the paper discusses the
marketing communication strategies, the tools, and the perspective of Islamic communication. In-
depth case study was used to explore in detail how marketing communications were used in
persuading potential customers. Some respondents were requested to respond to three questions: i)
how do you think of the existence of Go-Jek Online?, ii) what are the advantages of Go-Jek Online
compared to conventional motorcycle taxis?, and iii) do ease of access, professional service, and
affordable cost become your main indicators in choosing Go-Jek Online? Go-Jek Online riders and
drivers got new opportunities to earn an income although they were at risks to face both unhealthy
competition (confrontation with conventional pedicap) and government regulation. Go-Jek Online
makes them move to be able to feel the pleasure of getting the bonus transferred into their accounts.
The income bonus became their main motivation for them. It is concluded that the strategy of Go-Jek
online marketing communication produces a very simple operation for community, which is
connected to the internet. Although not all of the riders and drivers are moslems but they have met the
Islamic ethics when they provide their services.
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INTRODUCTION

In the globalization era,
development rapidly occurs in almost all
sectors and even, a proverb says that
something definite in this world is a change.

Advancements in various fields,
such as in science, telecommunications,
information technology, transport networks,
and other life sectors, make the information
increasing easily. An individual or a group
of people can get free use of information to
support their business activities, and to

compete strictly to enhance the value of the
company or of the organization. Today,
the digital era in internet technology has
changed the view of how the advertising
industry works not only in Indonesia but
also in the world. The eentrepreneurs in
business have worked hard to follow and
take the time to learn the development of
internet  technology. It is noted the
development of internet is really amazing
and  continues  increasingly.  When
advertisement was in the conventional era,
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the consumers received passive advertising
messages, but in the digital age they do not
experience such messages. Consumers are
more active and critical in seeing, hearing
and reading products.

Based on APJIlI (Association of
Indonesian Internet Service Entrepreneurs)
data in 2012 the number of internet
providers increased very rapidly (in 2007
there were about 20 million internet users,
but in 2012 reached 63 million, and in 2015
it is estimated there will be 139 million).
Furthermore, from the demographic data,
female and male users reached 48.4% and
51.5% respectively. From comscore media
metrics in 2013, female internet users
visited family, home, and retail, while male
preferred  sports, automotive, and
technology.

Go-Jek is an intercity / transport
service company using motorbikes and has
more than 10,000 partners in Bandung,
Surabaya, Bali, and JABODETABEK until
2014 and was opened in Medan in February
2015. Go-Jek serves four services, such as
transport (inter-passenger service), instant
courier (delivering goods), shopping, and
corporate (courier / interpersonal service).

Here are five advantages of using
Go-Jek: i) no need to find and to wait for
motorcycle taxi at the roadside, ii) no need
to bargain because the cost has been set by
the company, iii) riders have safety
standards by using a jacket and helmet, iv)
free mask and helmet (promotion period),
and Go-Jek has easy application which can
be used to order all services. The founder
and CEO of Go-Jek is Nadiem Makarim.

LITERATURE REVIEW

Lasswell (in Effendy, 2003: 26)
proposed five formula, namely i) who (who
is the communicator?), ii) says what (what
message does it say?), iii) in which channel
(what media does it use?), iv) to whom
(who is the communicant?), and v) with
what effect (what effect is expected?).

Swastha  (2005: 36) argued
marketing is a business philosophy that
states that satisfying needs and consumers is
an economic and social requirement for the
survival of the company. Tjiptono (2001:
219) elaborated there are three basic
elements, such as orientation to consumer,
to prepare marketing activities integrally
(integrated marketing), and consumer
satisfaction.

Table 1. Types of need

Type of Need Description Sample of Media

Cognitive Get Information, knowledge, Television (news), video (“How to ceramic floor”), Film (Documenter or
understanding history film, for example Cinderella Man)

Afective Emotional Experience, fun or aesthetic | Film, television (stand up comedy, soap opera)

Personal Increase the credibility, self | Video (“Spoke in confidence”)

integration confidende and the status

Social Improve the relation with family Internet (e-mail, chat room, listserv, M)

integration

Tension release Fugitive and diversion Television, film, video, radio, internet

Cutlip and Center (in Effendy, 2009:
116) argued public relation (PR) is a
management function that assesses public
attitudes, identifies the policies and
procedures of a person or organization for
the public interest, and plans and conducts
an activity program to gain public
understanding and support.

Jefkins stated PR is all planned
forms of communication, both inward and
outward, between an organization and all its
audiences in order to achieve specific goals
based on mutual understanding. Effendy

(2009) also argued PR is a two-way
communication between the organization
and the public on a reciprocal basis in order
to support the functions and objectives of
management by enhancing coaching
cooperation and the fulfillment of common
interests.

It can be concluded PR in relation to
marketing communication is a two-way
communication between individuals with
individuals, individuals with groups, and
groups with groups, in order to carry out
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management functions to achieve common
goals by establishing mutual cooperation.

MATERIALS AND METHODS

Go-Jek is a social-tech enterprise
aiming to improve the welfare of workers in
various informal sectors in Indonesia, has
partners  with  approximately 200,000
experienced riders in Indonesia, and
provides a wide range of services, including

| PT. GO-JEK

transportation and food delivery. Its
activities are based on three core values:
speed, innovation, and social impact. It is
officially operated in ten major cities,
including Jakarta, Bandung, Bali, Surabaya,
Makassar, Yogyakarta, Medan, Semarang,
Palembang and Balikpapan and has plans to
operate in other cities in the coming years.
Fig. 1 shows the structure of PT. Go-Jek.
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Application by Smartphone / Android
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Figure 1. The schematic structure of PT. Go-Jek

The Go-Jek Online uses the Internet
in their service to mobile users with
Android applications on smartphones.
Consumers can simply download the Go-
Jek applications in their mobiles and further
make calls by firstly typing complete data
each stage. After completion the data will be
sent and logged into Go-Jek server which
will be forwarded to the Go-Jek partners,
and the stage is called as feedback.
Interested consumers will reply to receive
information in which the tariffs are paid, the
driver's name, vehicle type and police plate
number of the vehicle.

The paper is a case study (Daymon
& Holloway 2008 and Yin) with the data
was taken from primary and secondary
sources. The first was obtained from
respondents through questionnaires, focus
groups, and panels, or data from interviews
with resource persons, and the second might
include records or company documentation
in the form of absenteeism, salary, financial
statements of corporate  publications,

government reports, data obtained from
magazines, and so forth. The research
location was Medan-based Go-Jek office.
The data collection technique was interview
which was addressed to two-wheeled
partners and consumers.

Interviews focused on respondents’
knowledge on online business, types of
online google concepts provided and their
superiority,  number  of  consumers,
marketing communications and strategy,
and barriers in marketing communications.
The respondents’ criteria included their
working  period, ability to provide
information, and fully involved in the
research. Interviews involved respondents
from  online ticket sales, online
transportation services, and online products,
online consumers, online business experts,
and marketing communications experts.

Observations were made to enrich
the data, and in the study they were done
during interviews using website, facebook,
twitter, email, and other information
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sources. Observations were conducted in
February 2016. In the analysis process,
according to Miles and Huberman, three
main components were used: data reduction,
data presentation, and conclusion.

RESULTS AND DISCUSSION
Type of Land Transportation
2.1 Go Bike

Transportation means to move
humans, animals, or goods from one place
to another by means of a human-driven
vehicle or machine. It is used to facilitate
humans in performing daily activities. In
developed countries, transformation s
usually subways and taxis and residents in
the countries rarely have private vehicles
because they mostly use public transport as
their transportation.

Transportation is divided into land,
sea and air. The air requires a lot of money
because it is the fastest means of
transportation compared to others. Here are
the types of land transportation, such as car
rent, and motorcycle.

1. Car Rent

For distant trips, car rent is an alternative
although many drivers operating during
night hours have no official license so their
operations are risky. Car rent has differentt
prices for services in the town and out of the
station.

2. Motorcycle

As a two-wheeled vehicle,
motorcycle is very popular in Indonesia
because its price is relatively cheap,
affordable for most people and it uses
relatively minimum fuel for its operational
costs; therefore, it is quite economical.

Figure 3. Go-Jek rider and his passanger
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Ojek is not an official public
transport in Indonesia, using motorbike or
bicycle rented by passengers who can ride
themselves. Passenger(s) can be one person
or two and the price can be bargained
between the rider and his passenger. Ojek is
widely used by residents of big cities such
as Jakarta and because it is faster and can
pass through the congestion in the city, an
object becomes the choice. In addition, it
can reach areas with narrow alleys and is
usually found at a busy intersection or in the
settlement.

2.2 Ojek Status

The status of Ojek is not recognized by
governnment; therefore, it does not have
official permission.

2.3 Ojek Online

In Indonesia, motorcycle ojeks are owned
by companies such as Go-Jek, Grab, and
Uber.

2.4. Ojek in foreign countries

In Bangkok (Thailand) ojek riders are
obligated to wear orange uniforms and can
be found in several other countries, such as
in India, Thailand, and the United Kingdom.
Ojeks in these countries are official.

Communicative promotions

Here are several examples of
communicative  promotion. Hi  GO-
JEKERS, "After previous BCA customers,
Bank Mandiri, BRI, BNI, Permata Bank, the
joint ATM can be easily fill out Go-Pay
balance through ATM, mobile banking or
internet banking; now Go-Pay has also
facilitated CIMB Niaga and Prima Network
customers. Enjoy all the benefits you can
get by making payments via Go-Pay for
services in the Go-Jek app. Click the button
below to find out the Go-Pay top-up balance
steps. Whatever the transaction is, choose
Go-Pay!"

"Enjoy a 25% discount if you use
Go-Pay to pay for Go-Ride, Go-Car and Go-
Send services. Enjoy free Go-Food fees for
customers who make purchases from Go-
Food Partner's restaurant with payments
using Go-Pay. "

Hi GO-JEKERS, "Not being able to
do qurban, does not mean you can not share
happiness with others. In the celebration of
Eid al-Adha this year, you have the
opportunity to donate you by infaq in Go-
Tix service until September 14, 2016. Your
Infag Qurban will be distributed in the form
of Superqurban packaging from Rumah
Zakat whose benefits are felt for those who
need it ". It's easy: 1. Open Go-Tix service
in your Go-Jek app 2. Find the category
'Donate - Qurban' 3. Select the donation you
want to channel 4. Then make a payment
using Go-Pay or credit card Yourhelp will
be delivered directly with Go-Box service.
Make them smile through your help
Business Innovation

As a Dbusiness means of
transportation, the Go-Jek gets a very hard
attack from the beginning until now in its
operation because its presence has reduced
the income of similar pre-existing mode of
transportation. These obstacles come not
only from business doers of similar
transportation but also from the government
as the supervisor of all business activities in
Indonesia. What makes Go-Jek survive is
the market demand and assertiveness of the
President.

Go-Jek is a business innovation and
gets values from demand, service, payment,
operating system applications, and others.
All of them require mental readiness and
knowledge of its users. New things for the
community as the users can be realized will
if they gain the benefits quickly from these
new things.

Go-Jek Attraction

Various responses are noted from a
series of interviews with respondents.
Almost all respondents provided answers
that they were pleased and accepted the
presence of Go-Jek online. Its advantages
when compared to conventional
motorcycles are that Go-Jek is easily
accessible with affordable costs and has the
choices of payment (cash or non-cash).
Respondents likes it because of factors such
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as ease of access, service-friendly riders,
and low cost.

In case of online interviews, the
presence of Go-Jek online has created new
opportunities to earn an income for riders
who, although there are risks, would face
unhealthy competition (confronting to
conventional pedicap) and government
regulation. But they could accept and exist.
Go-Jek online makes them move to be able
to feel the pleasure of trial in hopes that they
got the bonuses transferred into their
accounts. The income bonuses become the
main motivation for almost all respondents.

Go-Jek in the Islamic perspectives
Transportation is one of the man’s
primary necessities nowadays. Al-Quran has
ever discussed the means of transportation.
There are several means of transportation
that are mentioned specifically in the Qur'an
such as boats and animals, such as camels,
horses, donkeys, among others. Allah has
stated "And the ship that sails on the sea
with (cargo) that is beneficial to man." (Al-
Bagarah: 164); “It is Allah Who made the
cattle for you, partly for You drive and
some you eat.” And unto you (any) other
benefits on (the cattle) and that you reach a
need (purpose) stored in your heart (by
riding it)". "And by riding the animals, and
board them in the ship™ (Al-Ghafir: 79-80).
But there is a Qur'anic verse which
is our focus this time. This verse covers all
vehicles from the first to the next. Allah
Almighty says, "And (He has created)
horses, mules, and donkeys, for you to ride
and decorate. Allah created what you do not
know" (QS. An-Nahl: 8).
The verses clearly denote all vehicles have
been mentioned in the Qur'an. The so-called
specific are only the horse, mule, and
donkey. Thus, at the end of the verse, it is
explained that Allah created what is
unknown to man. This final verse becomes a
sign that in the future will emerge a new
vehicle  with  various forms and
sophistication but humans in these days can

The purpose of transportation

Principally, the purpose of vehicles in Al-
Quran is not only to ride, but also to show
off and in ancient times people bought the
best horses for pride.

Income from business

Go-Jek has increased the income of almost
all  respondents  (motorcycle  riders).
Therefore, the appeal of users and service
providers continues to grow. Go-Jek online
business has given meaning to society.

CONCLUSIONS

The existence of Go-Jek online these
days has changed the patterns of ordinary
people who do not know the digital world.
The users and riders have understood the
online application technology. Go-Jek
receives resistance from conventional
pedicap but, because community needs it for
its easy access, its riders are friendly, and its
cost is very affordable, the Go-Jek online
has become an option for digital community
groups. The need for knowledge of the
internet and the people's eagerness in using
this transport service has created new
opportunities in the service business and has
been able to increase the value of internet
package sales transactions. And the need for
services in the field of this internet has also
increased sales of based- android smart
phones.
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