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ABSTRACT

This study analyzes previously published
research on the topic of mobile payments. The
authors have selected 85 English-written studies
in reliable journals from 2017 to 2022 through
various scientific data sources. The objective of
this study was to investigate the factors
influencing mobile payments adoption. From
the results obtained, this research found that
Subjective  Norms/Social  Influence  and
Facilitating Conditions were the most mentioned
in the research on mobile payment adoption.
India is the country with the most research on
mobile payment adoption, followed by China
and Indonesia. Developed countries need to be
more active in this area of research. Finally,
most of the research on mobile payments
regarding mobile payment adoption comes from
the customer's perspective. Future studies
should explore the factors influencing the
decision to use mobile payments from different
perspectives not only from customers but also
from governments and businesses providing this
service.

Keywords: mobile payment, systematic
literature review, adoption

1. INTRODUCTION

Nowadays, mobile phones are gradually
becoming an extremely important device in
daily life with many useful features that
keep pace with the development trend of the
times. Innovations in technology and the
development of the digital age have
promoted the mobile phone as a powerful
tool with many features for integrating
online products and services, and allowing
easy information search, money transfer
transactions (Bauer, Reichardt, Barnes &
Neumann, 2005; Hsu & Kulviwat, 2006;
Varshney & Vetter, 2002). Mobile payment
is defined as the payment for goods and
services through mobile devices such as
smartphones, tablets or smart watches using
wireless communication technologies (Choi,
& et al., 2020; Oliveira et al., 2016). In
2022, the total amount of mobile payment
transactions worldwide increased to around
1.5 trillion U.S. dollars, up more than 15%
compared to the previous year of 2021
(WorldPay, 2022). Developed countries
continue to lead in the use of mobile
payments, with China, India, and the United
States being the top three countries with the
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highest volume of mobile payment
transactions in 2022 (Statista, 2023).
According to Statista's forecast, the mobile
payment situation is expected to continue its
positive growth in 2023. The total value of
mobile payment transactions worldwide is
expected to reach approximately $4.9
trillion in 2023, up more than 50% from
2020. Additionally, the number of global
mobile payment users is expected to reach
over 1.31 billion in 2023, up more than 60%
from 2019.

Many models have been established for use
in the adoption of new technology, such as
the Technology Acceptance Model (TAM)
(Davis, 1989) and the Unified Theory of
Acceptance and Use of Technology
(UTAUT) (Venkatesh et al., 2003). Both of
these models have been used in nearly 80%
of empirical studies on the factors
influencing the decision to use mobile
payments (Karsen et al., 2019). Many
previous studies on mobile payment
adoption have applied factors from both
models (Perceived Usefulness, Perceived
Ease of Use, Performance Expectation,
Effort Expectation, and Social influence) to
analyse the factors affecting the decision to
use mobile payments (Oliveira et al., 2016;
Kalinic et al., 2019; Lee et al., 2019). Some
authors may add some other constructs in
their proposed research models, such as
Trust (Patil et al., 2020; Baganzi & Lau,
2017), Perceived Security (Patil et al., 2020;
Baganzi & Lau, 2017; Khalilzadeh et al.,
2017; Al-Okaily et al., 2020), Personal
Innovativeness (Liébana-Cabanillas et al.,
2018), Anxiety (Verkijika et al., 2020;
Bailey et al., 2017), Cost (Bailey et al.,
2017; Phonthanukitithaworn et al., 2016),
and other factors, of which, both TAM and
UTAUT have been successfully deployed to
identify these factors.

The purpose of this study is to find and fill
in the gap from previous studies by
presenting and evaluating current research
on factors affecting the decision to use
mobile payment. The results of this study
can be wused by researchers to better
understand the topic of mobile payments,

especially in deciding to use mobile
payments. Furthermore, this study provides
valuable information regarding mobile
payment acceptance to all stakeholders,
including the factors that influence the
adoption of mobile payment, the countries
in which the studies were conducted, the
regulatory factors used in the theoretical
model, and the perspective of the study
(customer or merchant view)

The research structure consists of 5 parts:
(1) Introduction, (2) Research methodology,
(3) Literature Review, (4) Research Gaps
and Recommendations, (5) Conclusion.

2. RESEARCH METHODOLOGY

The authors systematically review previous
academic studies. The study uses qualitative
and quantitative research methods to
thoroughly understand the competitiveness
of mobile payments, research methods and
theories used in previous publications.

2.1. Research process

This study follows an academic method
including several steps. The first step begins
with defining the research question,
followed by identifying the data sources of
previous studies. This study used articles
published recently in reliable online
databases such as: 1) Emerald Insight, 2)
Science Direct, 3) ProQuest, 4) Wiley
Interscience and 5) Google Scholar. To
collect relevant articles for use in the
research, inclusion criteria were defined.
Only English-language articles published in
reputable journals between 2017 and 2022
were considered in this study. This study
found 116 studies that related those
keywords. After carefully reading the
collected articles and removing duplicates,
the author obtained 85 articles for use in this
study.

2.2. Research Scope

All research articles were selected by the
authors based on the following criteria:
Firstly, the study must include some of the
following keywords: "mobile payment",

"mobile payment acceptance”, "intention to
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use mobile  payment”, "e-wallet",
"acceptance of e-wallet usage"”, "intention to
use e-wallet".

Secondly, international articles selected
must be published in reputable journals
evaluated by experts to ensure the quality
and reliability of research results. For
studies conducted in Vietnam, the search
scope was expanded as the author group
also considered studies published in less
well-known journals to find suitable
research.

2.3. Evaluating Methods

The authors conducted the research based
on 85 research articles published between
2017 and 2022. After the process of
searching and selecting relevant studies, the
studies were synthesised and classified.
Firstly, this research lists out a number of
highly-cited papers in this field. Then, this
study identifies the nation in which
researched  studies were  conducted.
Additionally, the authors identified and

presented some important factors that
influence the decision to use mobile
payment. After collecting data from
previous studies and using supporting tools,
the authors accurately and differentially
evaluated the results. From there,
recognizing the issues and scopes
mentioned in related works, pointing out
research gaps in previous research and
proposing some research directions in the
specific context of Vietnam.

3. LITERATURE REVIEW

3.1. Highly-cited articles

Table 1 presents some of the highly-cited
papers in the field of mobile payments. It is
noted that the most cited article belongs to
Technological  Forecasting &  Social
Change, written by De Luna, Liébana-
Cabanillas, Sanchez-Fernandez, & Mufoz-
Leiva (2018). Overall, the research papers
listed in the table below all had more than
200 citations, a large enough number to
demonstrate the reliability of these studies.

Table 1: Highly-cited articles

Paper’s Name Authors

Cited
Frequency

Publication

Mobile payment is not all the same: The adoption of
mobile payment systems depending on the technology
applied

De Luna, Liébana-Cabanillas,
Sanchez-Fernandez, & Mufioz-
Leiva (2018)

Technological Forecasting | 367
& Social Change

Understanding consumer adoption of mobile payment
in India: Extending Meta-UTAUT model with personal
innovativeness, anxiety, trust, and grievance redressal

Patil, Tamilmani, Rana, &
Raghavan (2020)

International Journal of 327
Information Management

continuance intention to use mobile payment apps

Point of adoption and beyond. Initial trust and mobile- Talwar, Dhir, Khalil, Mohan, & | Journal of Retailing and 213
payment continuation intention Islam (2020) Consumer Services
An integrated framework for the adoption and Humbani, & Wiese (2019) International Journal of 212

Bank Marketing

3.2. Geographical Characteristic of
Papers

Table 2 shows the frequency of studies
based on the geographical distribution
where they were published. Table 2 lists 24
countries, with the highest number of
studies being India, followed by China,
Indonesia and the US. Spain, the United
Kingdom, Bangladesh, Oman, Vietnam,
Thailand, Hungary, South Africa, Greece,
Jordan, Morocco, Portugal, and Ghana were
each listed between one and six studies.
Most of the research on mobile payments is
written by authors from universities in India
and published mainly in 2020. This is

understandable  since these are all
developing countries and in general the
development of the banking digital
transformation industry in these countries is
often faster than in developed countries
(King, 2018). Statistically, the authors found
that the majority of research papers from the
US and China were published between 2017
and 2021, while the latest research came
from China. From the data obtained, the
authors find that mobile payment is
becoming a global trend and the number of
studies in this field will be increasingly
replicated.
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Table 2: Geographical Characteristic of Papers

Country Frequency | Studies

India 18 Talwar, Dhir, Khalil, Mohan, & Islam (2020); Khanra, Dhir, Kaur, & Joseph (2021); Patil, Tamilmani, Rana,
& Raghavan (2020); Sobti (2019); Upadhyay, Upadhyay, Abed, & Dwivedi (2022); Sreelakshmi, &
Sangeetha (2020); Kaur, Dhir, Singh, Sahu, & Almotairi (2020); Gupta (2022); Singh, Sinha, & Liébana-
Cabanillas, (2020); Shankar & Datta (2018); Vinitha (2020); Sivathanu (2019); Verma et al. (2019); Pal et
al. (2020); Jadil et al. (2021); Purohit & Arora (2021); Prakash et al. (2022); Saxena et al. (2022)

China 12 Zhao, Anong, & Zhang, (2019); Wei, Luh, Huang, & Chang (2021); Zhao, & Bacao (2021); Chen, Chen, &
Chen (2019); Lin, Wang, & Huang (2020); Liu, Ben, & Zhang (2019); Yan et al. (2021); Sun et al. (2019);
Gong et al. (2019); Wu et al. (2021); Tang et al. (2021); Mombeuil, & Uhde (2021)

Indonesia | 11 Widyanto, Kusumawardani, & Yohanes (2022); Purba et al. (2021); Indrawati & Putri (2020); Johari (2021);
Santosa et al. (2021); Ardiansah et al. (2020); Maharoesman & Wiratmadja (2016); Riskinanto et al. (2017);
Handarkho et al. (2020); Musyaffi et al. (2021); Suhartanto et al. (2020)

United 8 Flavian, Guinaliu, & Lu (2020); Esfahani, & Bulent Ozturk (2019); Park, Ahn, Thavisay, & Ren (2019);

States Jung, Kwon, & Kim (2020); Zhang, & Mao (2019); Bailey et al. (2019); Rabaa'i and Zhu (2021);
Khalilzadeh et al. (2017)

Malaysia 8 Moorthy, Chun T’ing, Chea Yee, Wen Huey, Joe In, Chyi Feng, & Jia Yi (2019); Leong et al. (2021); Lui et
al. (2021); Balakrishnan & Shuib (2021); Loh et al. (2020); Arrifin et al. (2020); Jusoh & Jing (2019)

Spain 6 De Luna et al. (2018); Flavian, Guinaliu, & Lu (2020); Liébana-Cabanillas et al. (2020); Lara-Rubio,
Villarejo-Ramos, & Liébana-Cabanillas (2020); Kalini¢, et al. (2020); Kalini¢ et al. (2019)

Pakistan 3 Rahi et al. (2019); Rahi & Abd. Ghani (2019); Farah et al. (2018)

Oman 2 Al-Saedi, Al-Emran, Ramayah, & Abusham (2020); Sharma et al. (2019)

Taiwan 2 Lu & Wung (2020); Kuo (2020)

Greece 2 Giovanis et al. (2021); Giovanis et al. (2019)

South 2 Lee, Lee, & Rha (2019); Lim et al. (2018)

Korea

Others 1 Karimi, & Liu (2019)

3.3. Theories utilised

The review results from Table 3 show that
the technology Acceptance Model (TAM)
and Unified Technological Acceptance and
Use Theory (UTAUT) or the extended
version are still the two most used theories
in the research. This finding has similarities

to the results of several other reviews in the
same field (Al-Saediet al., 2019; Susanto,
Solikin, & Purnomo, 2022). Some of the
less commonly wused theories include
Innovation Resistance Theory (IRT) or
Transaction Cost Economics (TCE).

Table 3: Theories Utilised

Theory Frequency | Studies

Technology Acceptance | 19 Liébana-Cabanillas et al. (2020); Flavian, Guinaliu, & Lu (2020); Zhao, Anong, &

Model (TAM) Zhang, (2019); Talwar, Dhir, Khalil, Mohan, & Islam (2020); Karimi, & Liu (2019);
Patil, Tamilmani, Rana, & Raghavan (2020); Sreelakshmi, & Sangeetha (2020); Lara-
Rubio, Villarejo-Ramos, & Liébana-Cabanillas (2020); Park, Ahn, Thavisay, & Ren
(2019); Singh, Sinha, & Liébana-Cabanillas, (2020); Liu, Ben, & Zhang (2019); Zhang,
& Mao (2019); Mohammed, Ibrahim, Ammar (2022); Gbongli (2022); De Luna et al.
(2018); Purba et al. (2021); Shankar & Datta (2018); Vinitha (2020); Yan et al. (2021)

Unified Theory of 15 Patil, Tamilmani, Rana, & Raghavan (2020); Sobti (2019); Upadhyay, Upadhyay, Abed,

Acceptance and Use of & Dwivedi (2022); Singh, Sinha, & Liébana-Cabanillas (2020); Moorthy, Chun T’ing,

Technology Extended Chea Yee, Wen Huey, Joe In, Chyi Feng, & Jia Yi (2019); Balakrishnan & Shuib (2021);

(UTAUT/UTAUT 2) Chaveesuk et al. (2021); Indrawati & Putri (2020); Johari (2021); Rahi et al. (2019);
Santosa et al. (2021); Sivathanu (2019); Tang et al. (2021); Thi & Diep (2021); Arrifin et
al. (2020)

Unified Theory of 11 Wei, Luh, Huang, & Chang (2021); Patil, Tamilmani, Rana, & Raghavan (2020);

Acceptance and Use of Widyanto, Kusumawardani, & Yohanes (2022); Sobti (2019); Al-Saedi, Al-Emran,

Technology Extended Ramayah, & Abusham (2020); Nur, & Panggabean (2021); Singh (2020); Zhao, & Bacao

(UTAUT) (2021); Jung, Kwon, & Kim (2020); Mohammed, Ibrahim, Ammar (2022); Lee, Lee, &
Rha (2019); Saxena et al. (2022)

Theory of Reasoned 7 De Luna et al. (2018); Flavian, Guinaliu, & Lu (2020); Patil, Tamilmani, Rana, &

Action (TRA) Raghavan (2020); Upadhyay, Upadhyay, Abed, & Dwivedi (2022); Park, Ahn, Thavisay,
& Ren (2019); Park, Ahn, Thavisay, & Ren (2019); Zhang, & Mao (2019)

Innovation Resistance 2 Khanra, Dhir, Kaur, & Joseph (2021); Kaur, Dhir, Singh, Sahu, & Almotairi (2020)

Theory (IRT)

Others 1 Talwar, Dhir, Khalil, Mohan, & Islam (2020)

3.4. Factors affecting mobile payment
adoption

adoption
Influence, Facilitating Conditions,

influencing factors are Social
and

According to the statistics presented in
Table 4, the most studied mobile payment

Trust/Perceived Trust. These studies were
all used in at least 19 different studies
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between 2017 and 2022. In addition, the two been considered much during this period.
factors Perceived Usefulness and Perceived Typically, demographic-related factors such
Ease of Use were also studied in 18  as Gender or Age were only considered in
different researches. However, the authors  one study, as were factors such as Financial
also found that contrary to the factors Incentives or Knowledge.

mentioned above, some factors have not

Table 4: Factors Influencing Mobile Payment Adoption

Factors Frequency | Studies

Social Influence 30 De Luna et al. (2018); Flavian, Guinaliu, & Lu (2020); Widyanto, Kusumawardani, &
Yohanes (2022); Lara-Rubio, Villarejo-Ramos, & Liébana-Cabanillas (2020); Zhao, & Bacao
(2021); Chen, Chen, & Chen (2019); Gupta (2022); Singh, Sinha, & Liébana-Cabanillas
(2020); Lin, Wang, & Huang (2020); Liu, Ben, & Zhang (2019); Jung, Kwon, & Kim (2020);
Zhang, & Mao (2019); Shankar & Datta (2018); Baabdulah et al. (2019); Daragmeh et al.
(2021); Handarkho et al. (2020); Kalini¢ et al. (2020); Kalini¢ et al. (2019); Sun et al. (2019);
Verma et al. (2019); Khalilzadeh et al. (2017); Jadil et al. (2021); Raza et al. (2019); Wu et al.
(2021); Thusi & Maduku (2020); Farah et al. (2018); Hussain et al. (2019); Moorthy et al.
(2020); Alalwan et al., (2017), Goncalo Baptista & Oliveira (2017); Owusu Kwateng et al.
(2019); Arrifin et al. (2020)

Facilitating Conditions 20 Wei, Luh, Huang, & Chang (2021); Patil, Tamilmani, Rana, & Raghavan (2020); Widyanto,
Kusumawardani, & Yohanes (2022); Sobti (2019); Upadhyay, Upadhyay, Abed, & Dwivedi
(2022); Nur, & Panggabean (2021); Moorthy, Chun T’ing, Chea Yee, Wen Huey, Joe In,
Chyi Feng, & Jia Yi (2019); Baabdulah et al. (2019); Khalilzadeh et al. (2017); Jadil et al.
(2021); Raza et al. (2018); Wu et al. (2021); Thusi & Maduku (2020); Giovanis et al. (2020);
Giovanis et al. (2019), Farah et al. (2018); Hussain et al. (2019); Alalwan et al. (2017);
Goncalo Baptista & Oliveira (2017); Owusu Kwateng et al. (2019); Arrifin et al. (2020)
Trust/Perceived Trust 19 Hossain (2019); Patil, Tamilmani, Rana, & Raghavan (2020); Widyanto, Kusumawardani, &
Yohanes (2022); Upadhyay, Upadhyay, Abed, & Dwivedi (2022); Al-Saedi, Al-Emran,
Ramayah, & Abusham (2020); Nur, & Panggabean (2021); Singh (2020); Lara-Rubio,
Villarejo-Ramos, & Liébana-Cabanillas (2020); Zhao, & Bacao (2021); Liu, Ben, & Zhang
(2019); Jung, Kwon, & Kim (2020); Poerjoto et al. (2021); Musyaffi et al. (2021); Thi &
Diep (2021); Bailey et al. (2019); Gong et al. (2019); Loh et al. (2020); Pal et al. (2020);
Rabaa'i and Zhu (2021)

Perceived Ease of Use 18 De Luna et al. (2018); Flavian, Guinaliu, & Lu (2020); Zhao, Anong, & Zhang (2019);
Karimi, & Liu (2019); Lara-Rubio, Villarejo-Ramos, & Liébana-Cabanillas (2020); Singh,
Sinha, & Liébana-Cabanillas, (2020); Liu, Ben, & Zhang (2019); Zhang, & Mao (2019);
Alhassan et al. (2020); Sharma et al. (2019); Bailey et al. (2017); Suhartanto et al. (2020);
Johnson et al. (2018); Giovanis et al. (2021); Giovanis et al. (2019); Baabdullah et al. (2019);
Purohit & Arora (2021); Francisco Liébana-Cabanillas et al. (2018)

Perceived Usefulness 18 De Luna et al. (2018); Flaviéan, Guinaliu, & Lu (2020); Liébana-Cabanillas et al. (2020);
Zhao, Anong, & Zhang, (2019); Talwar, Dhir, Khalil, Mohan, & Islam (2020); Karimi, & Liu
(2019); Sreelakshmi, & Sangeetha (2020); Lara-Rubio, Villarejo-Ramos, & Liébana-
Cabanillas (2020); Gupta (2022); Singh, Sinha, & Liébana-Cabanillas (2020); Liu, Ben, &
Zhang (2019); Zhang, & Mao (2019); Shankar & Datta (2018); Ardiansah et al. (2020);
Maharoesman & Wiratmadja (2016); Rahi & Abd. Ghani (2019); Riskinanto et al. (2017);
Yan et al. (2021)

Perceived Risk 12 Liébana-Cabanillas et al. (2020); Zhao, Anong, & Zhang, (2019); Wei, Luh, Huang, & Chang
(2021); Hossain (2019); Sobti (2019); Al-Saedi, Al-Emran, Ramayah, & Abusham (2020);
Lara-Rubio, Villarejo-Ramos, & Liébana-Cabanillas (2020); Chen, Chen, & Chen (2019);
Gupta (2022); Singh, Sinha, & Liébana-Cabanillas, (2020); Lin, Wang, & Huang (2020); Liu,
Ben, & Zhang (2019); Tang et al. (2021); Balakrishnan & Shuib (2021)

Performance 12 Wei, Luh, Huang, & Chang (2021); Patil, Tamilmani, Rana, & Raghavan (2020); Widyanto,
Expectancy Kusumawardani, & Yohanes (2022); Upadhyay, Upadhyay, Abed, & Dwivedi (2022); Al-
Saedi, Al-Emran, Ramayah, & Abusham (2020); Nur, & Panggabean (2021); Singh (2020);
Zhao, & Bacao (2021); Moorthy, Chun T’ing, Chea Yee, Wen Huey, Joe In, Chyi Feng, &
Jia Yi (2019); Jung, Kwon, & Kim (2020); Baabdulah et al. (2019); Arrifin et al. (2020)

Convenience of 8 Liébana-Cabanillas et al. (2020); Park, Ahn, Thavisay, & Ren (2019); Handarkho et al.
Use/Convenience (2020); Humbani & Wiese (2019); Leong et al. (2021); Lu & Wung (2020); Lui et al. (2021)
Benefit
Perceived Cost 8 Sobti (2019); Al-Saedi, Al-Emran, Ramayah, & Abusham (2020); Lin, Wang, & Huang
(2020); Humbani & Wiese (2019); Kuo (2020); Rabaa'i & Zhu (2021); Yeh (2020)
Individual’s Personal 5 Liébana-Cabanillas et al. (2020); Patil, Tamilmani, Rana, & Raghavan (2020); Upadhyay,
Innovation/Personal Upadhyay, Abed, & Dwivedi (2022); Lara-Rubio, Villarejo-Ramos, & Liébana-Cabanillas
Innovativeness (2020); Chen, Chen, & Chen (2019)
Customer 4 Hossain (2019); Sreelakshmi, & Sangeetha (2020); Singh (2020); Singh, Sinha, & Liébana-
Satisfaction/Individuals’ Cabanillas, (2020)
Level of Satisfaction
Perceived Enjoyment 3 Nur, & Panggabean (2021); Lara-Rubio, Villarejo-Ramos, & Liébana-Cabanillas (2020);
Park, Ahn, Thavisay, & Ren (2019)
Relative Advantage 3 Chen, Chen, & Chen (2019); Lin, Wang, & Huang (2020); Zhang, & Mao (2019)
Perceived Value 2 Liébana-Cabanillas et al. (2020); Lin, Wang, & Huang (2020)
International Journal of Research and Review (ijrrjournal.com) 389
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Hedonic Motivation 2 Moorthy, Chun T’ing, Chea Yee, Wen Huey, Joe In, Chyi Feng, & Jia Yi (2019); Hussain et
al. (2019)

Usage Barrier 2 Khanra, Dhir, Kaur, & Joseph (2021); Kaur, Dhir, Singh, Sahu, & Almotairi (2020)

Image Barrier 2 Khanra, Dhir, Kaur, & Joseph (2021); Kaur, Dhir, Singh, Sahu, & Almotairi (2020)

Others 1 Park, Ahn, Thavisay, & Ren (2019)

4. RESEARCH GAPS AND
RECOMMENDATIONS

4.1. Research Gaps

Through studying 85 different articles
published between 2017 and 2022, the
authors found a number of research gaps as
follows:

First, there remains an excess of research
utilising traditional technology acceptance
theories like TAM, UTAUT, and TRA,
leading to a shortage of studies using other
directions. Although in the period from
2017 to 2022, the number of studies using
less commonly used theories has increased,
this number is still not enough to create a
solid knowledge base.

Second, the number of people surveyed is
only representative of a certain demographic
group. This is likely to cause inaccuracies in
the study results if applied to other
demographics.

Third, there are still many factors that have
not been thoroughly examined by studies.
These factors usually only appear in 1 or 2
studies when the author investigates papers
from 2017 to 2022, such as Mindfulness,
Technology Anxiety, or Experiential
Benefit.

Fourth, studies have not yet made specific
recommendations for the Government in
developing mobile payments. In general, the
studies only aim to suggest
recommendations for mobile payment
providers, while the Government and
policy-making units also have a certain
power in governing this field.

4.2. Research Recommendations

Based on the limitations of the reviewed
research and research recommendations
from previous studies, the authors make the
following recommendations for future
research directions:

First, further studies can compare the
differences in usage determinants for
different types of mobile payments by

applying previously used research models.
With studies in this direction, researchers
can propose solutions so that mobile
payment providers can build a more
comprehensive mobile payment ecosystem,
especially in the context of mobile payment
being on the rise as it is today.

Second, the following studies can shift focus
to study the factors affecting the decision to
use mobile payment of subjects with
different demographic characteristics from
previous studies. Later studies with more
potential could expand the sample size to
study larger populations. With research
groups of similar or lower potential, it can
be directed to study the factors affecting
mobile payment decisions of specific target
groups, such as office workers in an area or
phone users in a city or geographic unit. The
selection of research samples can also be
based on separating the population into
groups of subjects with similar demographic
characteristics. In addition, it is possible to
compare the factors affecting the decision to
use mobile payment of these target groups
with each other, aiming to clarify the
differences in order to come up with more
in-depth recommendations and
recommendations for businesses.
businesses, mobile payment providers in the
process of identifying potential customers.
Third, subsequent studies may consider
other factors that also influence the decision
to use mobile payments but are rarely used
in previous studies. Some factors that need
to be considered and investigated further
include:

Fourth, future studies can also try to focus
on in-depth research on a single influencing
factor, such as Trust or the impact of
government policy on the decision to use
mobile payments. This is a potential
direction for analysing indirect factors
affecting a key factor, and has the potential
to apply more different types of theoretical
models. However, until now, the number of
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studies going in this direction is still
relatively limited.

Fifth, the following studies can build a
research model with higher complexity to
study the interplay between factors.
Currently, this research direction has been
practised a lot in the world when studying
the factors affecting the decision to use
mobile payment, so it is necessary to review
the literature carefully to evaluate the
advantages, shortcomings of old complex
models objectively, then draw new
directions for his research.

Sixth, the following studies may study other
issues related to mobile payments, instead
of focusing on the determinants of mobile
payment usage. The research on mobile
payments has also appeared in the world for
a long time (Bauer, Reichardt, Barnes &
Neumann, 2005; Ondrus & Pigneur, 2006)
with the research direction on the decision
to use mobile payment as one of them. the
most popular directions (Dahlberg et al.,
2015). This makes research on other issues
of mobile payments limited, and indirectly
leads to an undue limit of human
knowledge.

5. CONCLUSION

Mobile payment has become a trend of the
payment field around the world, especially
in the context of an integrated economy
with strong growth momentum. Therefore,
it is extremely necessary to focus on the
factors affecting the decision to use this
payment model. Through this study, the
authors draw some conclusions as follows:
Firstly, this study has synthesised 85
international studies on the factors affecting
mobile payment adoption between 2017 and
2022. From that, this study has enumerated
a number of highly reliable papers in this
field. In addition, the geographical
characteristics of the studies were also
determined.

Secondly, this study compiles the theories
and factors considered in mobile payment
adoption studies. From there, the study
shows the general trend in building research

models of authors in this field from 2017 to
2022.

Finally, based on the information obtained
from the above 85 studies and the
arguments of the authors themselves, this
study has pointed out the existing research
gap. From there, the study comes to propose
future research directions.
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